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I heart social media, but it can be a minefield. Not 
only can you get lost for hours in a rabbit warren 
of algorithms, engagement and inspiration, but the 
goal posts are constantly changing as platforms like 
Facebook decide to switch things up in the name of 
user experience.

I’ve worked with a whole lot of small business owners 
who want the hacks – the quick and dirty tips that 
will increase their fans, their engagement and their 
sales. So, I have put together this short ebook, with 
some of the best tips I’ve learned over my 12 years 
in marketing, growing brands, digital platforms and 
social media followings. If you implement just one tip 
per day, I guarantee at the end of 21 days, you’ll have a 
social media audience who are liking, sharing, and most 
importantly, buying.

A note on structure - this ebook looks at a couple of 
the most popular social media channels, but by no 
means all of them. Facebook, Instagram and Pinterest 
are the largest, and usually the most relevant to creative 
entrepreneurs, which is why I’ve chosen to focus here. 
If you‘ve got specific questions about a social media 
channel not mentioned in this ebook, feel free to get in 
touch!

I can’t wait for you to get started, so settle in, and let’s 
get your social media humming!

Claire x
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FACEBOOK

Only a very small percentage of your fans are actually 
seeing the posts you share, and the key factor in 
determining whether you pop up in their newsfeed is 
how often people engage with your posts. Facebook 
determines how relevant you are based on your 
engagement levels, so everything you post should be 
aimed at generating likes, shares and comments. Ask 
provoking questions, be controversion, post beautiful 
imagery, and make sure every post you share is really, 
really good.

As one of my clients once said to me, branding and 
social media go together like peas and carrots! Your 
presence on social media should be an extension of 
your brand, particularly when it comes to the imagery 
you choose. Think of 3 words you’d like your customers 
to use to describe you, and then ask a few friends 
what words they would use to describe you based on 
how you present yourself on social media. They should 
match! 

BHLDN are a beautiful example of a Facebook 
fan page with extremely consistent branding. The 
typography, image choices, and even the colour 
palette all tie in with the pretty, feminine romance 
of the brand.

As of January 1, 2015, Facebook have announced that 
all ‘promotional content’ will need to be paid in order 
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to reach an audience. This means Facebook advertising 
will become your friend for sales focused messages. 
Facebook advertising can be super targeted, and really 
inexpensive, you can even advertise only to the people 
who have already signed up to your email list! It’s a 
whole ebook in itself, so if you’re interested in learning 
more, let’s chat.

Share more than one image with your Facebook 
update. As at December 2015 (and this may change!), 
Facebook is prioritizing updates that are shared with 
multiple images. Check out the way Country Road does 
this on their Facebook page. It allows them to draw 
people in with more than one product, and I guarantee 
they are getting better reach than if they just shared 
one link.

Facebook have indicated in recent updates that they 
will be penalizing pages that share links with images. 
If you’re sharing a link from your website, make sure 
it previews nicely when you drop the link into your 
Facebook feed. If the image you used on your website 
doesn’t crop nicely on Facebook, you can upload 
another image to the link preview. If you don’t get an 
image showing up, debug the link, so that anyone who 
shares your link will see the image. This will increase 
your clicks and potential shares.

Facebook weights certain types of content more 
heavily than others when deciding what to show in the 
news feed. Videos, albums and images are seen as more 
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engaging than a simple status update, so wherever you 
can, share content that Facebook likes.

On all your social channels, take a leaf out of author, 
Gary Vaynerchuck’s book, Jab Jab Jab Right Hook. 
Make sure you’re giving your customers so much value 
(jabs) that when you ask them for something (to buy 
your product) they almost feel obliged to hand over 
their cash!

INSTAGRAM

Think about what time of day your target audience 
will have their phones in their hand. For example, if 
you target mothers, they’ll likely be checking social 
media as they wait to pick their kids up from school. If 
it’s a corporate audience, they’ll be scrolling through 
instagram and facebook on the train to and from work. 
If it’s Gen Y, they’re reaching for social media as soon as 
they wake up in the morning.

The more you post, the faster your fan base will grow. 
This doesn’t mean smashing your audience with 20 
posts a day, but at least 3 posts is a good number to 
aim for.

Use hashtags. Some of my clients think they look 
‘desperate’, but the increases in followers you’ll see 
when you use them will prove their worth. There’s a 
fine line between really generic and really specific 
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hashtags. If you’re going to use something really 
generic, like #love, your image will appear so far down 
the search feed for that term it won’t be worth it. If you 
use something like #mydoglunathechihuahuaisthebest, 
nobody will be searching for images using a hashtag 
that specific, and you won’t get the benefits. Describe 
your image and what you do in your hashtag, but keep 
it halfway between specific and generic.

Avoid tools that leave generic comments based on 
hashtags. You can download apps that will leave 
a comment on every photo that’s tagged with a 
specific hashtag (e.g. #socialmedia) but this defeats 
the purpose of the platform. Leave MEANINGFUL 
comments, and actually do them in person. It takes a 
little longer, but the benefits will be exponential. People 
know about bots that automate interaction, and they 
don’t take kindly to them. It makes you look lazy.

You can use tools like Iconosquare to measure your 
instagram statistics. Sign up using your instagram 
account and get access to stats like best times of day 
to post, average likes per photo and who are your most 
engaged users.

Don’t take photos on your phone! You’ll get a far better 
shot, and have more options for editing if you shoot 
using your camera. This is how the pros do it, and even 
though it’s a little bit more effort, it’s worth the results. 
Catherine from Showroom shots all her instagram 
images on her Olympus Pen, edits in Lightroom and 
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then uploads to Instagram, resulting in clear, un-
pixellated shots that give an overall impression of 
quality and attention to detail.

Tools like Post.so and Schedugram allow you to 
schedule instagram updates. You have to pay for these 
services, but they are well worth the $14 USD a month 
to be able to batch process all your instagram updates!

PINTEREST

The more you post, the faster your fans will grow. I 
recommend posting at least 20 pins a day, but don’t 
freak out! I do this via the Pinterest app on my phone 
when I’m standing in line at the grocery store, or 
waiting for a traffic light to change. Make sure you 
follow lots of diverse and interesting pinners and 
repin their beautiful content. Check out Sephora as 
an example of a really well run Pinterest account, 
combining product, trends and beautiful imagery.

Don’t forget to pin from your own website. Pinterest 
users are primed and ready to purchase, so make sure 
your own imagery is easily pinned by your website 
visitors, and make sure you pin all your own product to 
your product boards.

Have stunning cover images on your boards. This is 
a key factor for someone when they are determining 
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whether to follow you or not. You can see how I’ve 
done this on my personal Pinterest board here.

Make sure everything you pin has a searchable 
description. Think about what you might search to find 
that pin, and use those keywords in the description, to 
make sure your pins come up when someone is trawling 
through Pinterest. Hot tip: Pinterest will grab your 
alt text as the description when someone is pinning 
content from your site, so make sure you use relevant 
keywords when uploading imagery to your own 
website. If someone doesn’t add a great description 
when pinning content from your site, at least you know 
you’ll still show up in pinterest searches!

YOUR WEBSITE

How your website is set up will impact on your social 
media efforts.... it’s not just about having social buttons 
but also the images you attach to blog posts, the 
effectiveness of your headlines and copy, choice of 
engaging imagery which will resonate with the fan. 

Set up your website with Google Analytics, so you can 
track with social media channels are referring the most 
traffic to your website, and generating the most sales. 
Look at things like which channels are sending the most 
number of people, who is spending the most amount 
of time on your site and looking at the most pages, 
and how many people end up converting to paying 
customers.
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You’ve spent time creating your content, don’t just 
share it once and then leave it to languish on your blog! 
Your social media channels will be consistently growing, 
so you should be sharing old content because lots of 
new fans might not have seen some of your best blog 
posts. When you schedule a blog post to Facebook 
or instagram, take the time to schedule it again for a 
month, 3 months, and 6 months. All of the big brands 
do this – check out Fast Company and Entrepreneur 
Magazine’s Facebook pages to see how they repurpose 
old content. The key is rewriting the description each 
time, so it doesn’t get repetitive.

This is just the tip of the iceberg, but these tips will 
have you workin’ your social media like a pro! 

Loved it? 

1. Once you’ve devoured your copy of 21 Social Media 
Hacks That Will Increase Your Fans, Engagement 
and Sales, I’d love to hear your thoughts! Email me at 
claire@clairedeanemarketing.com

2. I’d be ever so grateful for any tweets, Faceboook 
posts or Instagram snaps if you enjoy the ebook!

Tag me @clairemkelly (Twitter); or @clairemdeane 
(Instagram). I’ll be compiling your thoughts in a future 
post, so many thanks in advance for spreading the 
word!
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