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At Deane & Co we’re unabashedly fascinated 
by the natural beauty industry.  It’s an industry 
that has provided us with not only inspiration 
for revolutionising the contents of our bathroom 
shelves, but has also brought us some of our most 
challenging and exciting clients to date - and it 
appears that we’re not alone with the value of 
natural and organic beauty industry tipped to hit 
$13.2b in 2018. 

So it should come as no surprise that we would take 
our first stylish steps into the new year with our 
round up of what you can expect from one of the 
world’s most rapidly expanding industries - and  
how you can stay ahead of the mascara curve.   
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INAUGURAL TREND  
REPORT ON GREEN BEAUTY



HOW TO SPOT A FAKE  
IN A SEA OF BRANDS

Are you looking to make the switch to natural skincare 
products? It may not be as easy as you think, with 
multiple big brands now looking to capitalise on the  
trend through convincing and creative marketing  
tactics you may not be getting what you bargained for.  
We asked Kelsey Price of Liberty Green for her opinion  
on the matter. 

“Just like 'regular' brands, quality differs and it can be 
trial and error finding what works for you,” She said.   

She urges consumers to be wary of  “companies getting 
on the green beauty bandwagon to leverage this rapidly 
growing demographic, without actually using the best 
products for your skin and health.” 

Her best tip for spotting the genuine article? “Do your 
research. If a product claims to be organic, look for 
an official certification to go with it. Check the back of 
the label and know what ingredients to be mindful of 
and buy from brands that are transparent about their 
formulations, certification, ingredients and sourcing.”

IS IT GREEN  
OR JUST ‘GREEN 

WASHED’? 



GREENWASHING (ADJ.)

“The practice of making an unsubstantiated or misleading 
claim about the environmental benefits of a product, service, 

technology or company practice.”  

- TECHTARGET 2017. 



Check the ingredients on the label carefully and  
read the fine print – even if it claims to be organic  
or natural, your active or organic ingredients may  
only make up a tiny percentage of an otherwise 
synthetic formulation.

Think of your beauty ingredients as the credits at the 
end of a movie. Your natural ingredients should always 
be the ‘top billed cast’. In other words, if they don’t 
appear in the first 5 names on the back of your bottle, 
then it’s likely to only contain trace amounts. Natural 
beauty specialist and holistic facialist Natalie Sellars 
of Kindred Toxin Free had this to say on the matter. 

“Your ingredients will be listed in the order of volume 
used, meaning from the first ingredient is most likely 
to be the most prominent in your product. Now take 
a long hard look at those first ingredients, those will 
make up approximately 50-85% of your product. 
Translation - If your product promotes itself to contain 
luxury ingredients like rose, prickly pear seed or sea 
buckthorn oils or similar and yet pops it towards 
the end of the the list of ingredients - well you can 
imagine how little it actually contains.”

Speaking of those first five names, be on the lookout 
for the following telltale signs that your formula is  
not really green. 

Your Guide To Green Mineral oil (petroleum), 
acetone, acrylates 
copolymer, sodium lauryl 
sulphate, PEGs, parabens 
(anything with the 
following prefixes;  
methyl, butyl, ethyl 
propyl), DEA, MEA, TEA, 
dioxin, fragrance, 
triclosan, propylene 
glycol, petrolatum, 
imidazolidinyl 
Urea and 
Diazolidinyl 
Urea. 



“When it comes to makeup, the  
answer is always RMS Beauty's  
Un-Cover Up. It’s a little pot of  
magic, it always makes my skin  
look fresh and alive and dewy.”                                                                                                   

-  KELSEY PRICE 

MAKEUP



WHY WE’RE MAKING THE SWITCH 
TO BRANDS THAT MAKE US FEEL 
BEAUTIFUL INSIDE AND OUT. 

Makeup artist (MUA) Cathy Tolpigin has been 
leading the charge in natural and organic 
makeup over the last 5 years, she decided  
to make the switch.

For Cathy, it was important to find a product 
that could not only hold up under the pressure 
of a long shoot, but had the aesthetic appeal 
that the industry demanded. 

“As a MUA on shoots and commercials I 
want products to be cruelty free, but I want 
them to look good when I'm laying them 
out on a job, too. Even in the last few years 
the quality of products has improved and 
they're performing as good, if not better in 
some cases, as mainstream products for the 
duration of a shoot. If products aren't lasting 
for 12+ hours on a shoot you won't get  
booked again." 

The journey to establishing her cruelty free kit 
has been long and slow, and yet according to 
Cathy worth every effort. 

KISS AND MAKE-UP



“It’s come such a long way in 
terms of the ingredients and 
the technology. There’s more 

emphasis on testing products. 
Women have a level of quality and 

performance they expect from 
a product otherwise they’re not 

going to re-use it.”                                                                                                   

-  CATHY TOLPIGIN

Photographer @whitneyheard 
| Organic Makeup & Hair @

cathytolpiginmakeup | Model @
johannarobin @viviensmodels |



WHY WE’RE MAKING THE SWITCH TO BRANDS 
THAT MAKE US FEEL BEAUTIFUL INSIDE  
AND OUT. 

"When I started I had two makeup kits - one with natural 
products and one with mainstream products. The pivotal 
shoot that made me commit wholly to my natural kit was 
on a shoot for Nudus lipstick. I left my mainstream kit in 
the car that day and didn't miss it.

After two years of trialling and testing every organic and 
natural brand I could, I finally saw the power of these 
brands in a professional setting. The makeup stayed 
on and the photos looked amazing. I've never used my 
mainstream kit again." 

The key to getting your brand noticed? According to 
Cathy is to remind yourself that first impressions count - 
especially in the beauty industry. 

“It’s come such a long way since I started,” Says Cathy. 
“Back then, my search started in health food shops. It 
was basic and limited to what you could get.” 

But no longer. “Green beauty brands don’t want to be 
perceived as “eco”. They want an aspirational quality. 
There’s still room for it to improve - the platform has 
lifted. These brands are understanding they don’t want  
to compromise on luxury.”

   

  



TREND  
PREDICTIONS  
FOR 2018

The death of the ‘one size fits all’ 
approach to makeup is imminent 
as consumers branch out to 
customise their beauty routine 
by mixing brands and products to 
suit their own needs. 

Minimalist packaging in 
environmentally conscious 
materials will proliferate as 
it becomes the new industry 
standard for all brands. 

With celestial trends showing 
now signs of slowing down, 
green beauty brands will be 
looking to capitalise with 
crystal infused treatments 
and products designed to 
compliment your star sign. 

Low-fi makeup looks are set 
to continue their upward 
trajectory with brands opting 
to highlight un-airbrushed 
skin and natural beauty. 

Makeup bag ‘detoxes’ will 
increase in popularity as 
people re investigate the 
kinds of products they are 
putting on their skin.

Small batch brands will 
start to receive more 
attention as they move 
away from ‘eco brand’ 
territory to compete in the 
mainstream market in both 
look and results. 

Brands producing one product, and 
one product well. Isolating a niche 
market and performing to the best 
of their ability.



What is Guasha?

Practiced for thousands of years, gua sha is the tricky-
to-say but easy-to-love healing technique works by 
stimulating blood circulation beneath the top layer of your 
skin.  The massage technique works by reducing tension 
in the facial muscles and softening wrinkles which gives 
an overall younger complexion. As the gua sha is pulled 
across the surface of the skin, it releases built up toxins 
and allows them to drain away, giving an overall lifted 
appearance. 

How is it performed? 

You should always begin by preparing your skin by giving 
it a thorough cleanse followed by a gentle massage with 
a natural  facial oil l. This step is crucial to ensuring your 
safety and comfort during the treatment. 

Once your skin is prepped and ready to go you begin by 
firmly but gently (!) rolling the curved edge of the gua sha 
scraper across your skin. For added lymphatic drainage 
benefits try starting in the centre of your face and work 
your way outwards in long, quick strokes. You might  
notice your skin starts to look a little bit red or irritated  
but don’t panic! 

The redness will go down within a few minutes as your  
face begins to cool down.

Repeat 2-3 times a week to maintain results. 

*Rose quartz gua sha

NATALIE SELLARS FROM KINDRED 
TOXIN FREE FACIALS GUIDE TO 
LYMPHATIC MASSAGE 

HOW TO:  
GUA SHA  



If any of the ideas in this report resonate  
with you, please share them on  
Facebook or Instagram and tag/credit us via  
@deaneand.co or  /deaneandcompany  

And if you’re interested in finding out more about 
how Deane & Co works with businesses to adapt, 
challenge and flaunt trends, we’d love to hear from 
you. Feel free to shoot us an email and we’ll make  
a time to catch up. 

Click here to get in touch with 
us. 

SHARING IS SO  
TRENDY RIGHT NOW…

mailto:lani%40deaneand.co?subject=Hello%20Deane%20and%20Co
http://www.deaneand.co/contact/

