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DEANE & CO

Brand Your Business: 
A How-To Guide

https://www.deaneand.co/contact/
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WHO ARE YOU? WHAT DO YOU STAND FOR? 

WELL, WE KNOW JUST BY LOOKING AT YOUR  
BRANDING. YOUR BRAND IS YOUR LOGO, WEBSITE  
AND PRODUCTS, BUT IT IS ALSO YOUR MISSION,  
IDEAL CLIENT, MESSAGING AND PERSONALITY.  
YOUR BRAND IS SIMPLY YOUR BUSINESS’ IDENTITY.

As an entrepreneur, we know you already have the vision and drive  
to grow your business. The tricky part is this: how do you make sure 
that the time and money you invest in your branding will pay off?  
How do you make sure your branding will be an accurate reflection of 
your aspirations? How can you be certain the elements you choose  
will appeal to your ideal customers? 

If you’re not a designer, how can you make sure your branding  
reflects how you want your business to look and feel? What you  
may not realise is this: your business already has a brand. In fact,  
it’s constantly sending a message to your audience and giving off 
some sort of first impression. You don’t have the chance to explain 
your business to someone who finds your site on social media or sees 
your logo on a sponsor list; your brand often does the talking for you. 

It may sound daunting, but all you need is a little insider knowledge 
and an experienced hand to guide you through. That’s what we’re  
here to do. 

Ready? Let’s go!  

WELCOME
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FIRST IMPRESSIONS ARE CRUCIAL IN BUSINESS. 
WE ALREADY KNOW THAT THE OVERWHELMING 
MAJORITY OF CUSTOMERS BUY WITH THEIR 
HEARTS, NOT WITH THEIR HEADS. YOUR FIRST 
IMPRESSION CAN MAKE OR BREAK A SALE, 
BUILD OR DESTROY TRUST, AND GALVANISE OR 
DEMOTIVATE ENGAGEMENT.

That’s why branding your business is crucial. A cohesive, well-
designed brand communicates to first-time visitors exactly 
what you want to say about your business. Your brand gives your 
business life. It gives it character and an identity, and it gives your 
customers something to relate to and understand. 

It’s often said that your brand is what people say about you 
when you’re not in the room. It is the sum of all the experiences 
someone has with your business – from the way you answer 
customer service emails to the logo on your business cards. 

WHY BRANDING? 



4

WHY BRANDING? 
CREATING A BRAND IS ABOUT BRINGING OUT 
THE PERSONALITY OF YOUR BUSINESS WITH 
AIR AND INTENTION. IT’S ABOUT EMPHASISING 
YOUR BEST ASSETS AND CREATING A COHESIVE, 
COMPELLING LOOK. IT’S ABOUT TELLING A 
STORY, EVOKING THE SENSES, AND ALIGNING 
YOUR IDENTITY WITH YOUR ASPIRATIONS. 

Brand styling combines colour, pattern, type, illustration  
and photography in the right balance to create an identity 
that’s authentically and distinctively you. This is a fun, 
creative process, but also a challenging one. You need to 
think objectively and ask yourself some difficult questions 
about your business and what you’re trying to achieve. 

So how are you actually going to do this?
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PART ONE:  
UNDERSTAND  
YOUR BRAND

This section is all about helping you understand what your 
brand actually is, before you start putting it into practice. 

Branding is all about communication, so you need to know 
what your brand is about before you can signal that through 
the medium of design, colour, image, and text. 

Simon Sinek is the author of global bestseller Start With 
Why: How Great Leaders Inspire Everyone to Take Action. 
His premise is that every single organization on the planet 
functions on three levels:

  

  WHAT WE DO; 

  HOW WE DO IT; AND 

  WHY WE DO IT.
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Every organisation, he says, knows what they do. It’s their 
products or services. Most know how they do it – it’s their 
unique selling point, the things that set them apart from their 
competition. However, very few people and organisation can 
clearly articulate why they do what they do. 

The issue seems to be that companies start at the ‘what’ side 
and end up ignoring the ‘why’. Does this sound familiar? 

WHAT: We sell beautiful clothes. 

HOW:  We have 10 years of experience in 
 fashion design and styling, having  
 graduated from the country’s top  
 design college. Have you seen our  
 clothes? They’re so beautiful! And come  
 and check out my Instagram travel  
 around the world all year! 

WHY:  Umm… Come and buy our  
 clothes... 

 
Sinek argues that when businesses communicate their 
purpose first, they communicate what drives their  
decision-making and behaviour.

“ “

SINEK ARGUES THAT WHEN BUSINESSES 
COMMUNICATE THEIR PURPOSE FIRST,  
THEY COMMUNICATE WHAT DRIVES THEIR  
DECISION-MAKING AND BEHAVIOUR.

Here’s an example of the fashion designer starting  
with their why: 

WHY:  We believe that all women have the  
 right to feel empowered, so that they  
	 have	the	confidence	to	take	on	the	 
	 world	in	whatever	field	they	are	in.	

HOW:  We do this by channelling our work as  
 designers and stylists to make sure  
	 that	women	are	offered	clothes	that	 
 suit them, 

 not just stock that needs to be pushed.  
 We use our social media to inspire our  
 customers into living lives unique to  
 them. 

 WHAT: We sell beautiful clothes to women. 
 Come and see for yourself! 

 You can see how the why would start  
 reflecting in the behaviours of the  
 business: customers would be given  
 honest advice, designers would be  
 vetoed if they had a history of negative  
 body image messages, etc. 
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Loved it? 
Want more?

Visit  

www.deaneand.co/products 

to purchase.

https://www.deaneand.co/products



